Beef Demand Driver:
Convenience & Versatility

Consumer Perception:
Good for Many Types of Meals
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Source: Consumer Beef Tracker, 2018 — 2024. (% Ranked First).
Analysis: National Cattlemen’s Beef Association, a contractor to the Beef Checkoff.
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Source: Consumer Beef Tracker, 2020 — 2024.
Analysis: National Cattlemen’s Beef Association, a contractor to the Beef Checkoff.
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