Consumer Behavior Trends

Future Protein Purchasing Plans
PURCHASE MORE PURCHASE LESS DIFFERENCE

Consumers indicate they chicken [l 17% 7% +10%
P lan to purchase more Fish [ 14% 10% +4%
chicken, more ground beef,
while cutting back on higher- Ground beef [l 13% 10% +3%
priced cuts of beef such as peli meats [ 12% 14% 2%
steak compared to last year.
steak [ 11% 16% -5%
Meat Alt. [ 11% 8% +3%

Source: Consumer Beef Tracker, 2024.
Analysis: National Cattlemen’s Beef Association, a contractor to the Beef Checkoff.

Spending Compared to 6 Months Ago

. SPEND MORE SPEND LESS DIFFERENCE
Over the past six months, ) ) .
- 0,
consumers are spending Groceries [N ¢ 9% 39%
more on essential items like
i o 0 23%
food and gas but less on casotine [ 3 10% e
non-essentials such as
.. S Healthcare 23% 9% +14%
dining out, clothing, and > ’ ’
entertainment. Rent/Mortgage - 21% 6% +15%
Resj?n‘;;ag“:f:"d - 19% 30% -11%
Source: Consumer Beef Tracker, 2024.
Analysis: National Cattlemen’s Beef Association, a contractor to the Beef Checkoff.
Shopping & Dining Habits: Next 6 Months
Consumers anticipate Look for deals or use coupons 37%
changing their behavior in more often
the neXt S|X mOI’lthS by Less dining out 360/0
looking for deals, dining out
less, using leftovers, and Find more ways to use leftovers
stocking up, or freezing
items more often. Stock-up/freeze items more often

Buy store or private label brands
instead of name brands

Source: Consumer Beef Tracker, 2024.
Analysis: National Cattlemen’s Beef Association, a contractor to the Beef Checkoff.
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