Reflecting inflationary
pressures, consumers are
looking to stretch their
dollar noting an increase
purchase intent of chicken,
fish and ground beef while
noting a decrease in steak
and roasts.

Plans to Purchase More/Less of Compared to 2022

PURCHASE MORE

Chicken 24%

Fish 19%

16%

Ground Beef

Steak 14%

Meat Alternatives 11%

Roast Beef 10%

Pork 10%

Source: State of the Consumer Survey, 2023.

PURCHASE LESS

DIFFERENCE

W
I +7%
I +5%

I +2%

-6%

Looking ahead to the next
six months, nearly 50% of
consumers anticipate
dining out less and using
coupons to maximize their
dollar.

Anticipated Changes to Shopping & Dining Habits in Next 6 Months

Less dining out
Look for deals or use coupons more often
Stock-up/freeze items more often

Find more ways to use leftovers

Buy store or private label brands instead of name i

brands

Search for more recipe ideas using chicken

Shop at different stores than I normally would (i.e., |

less expensive/more discount stores)

Source: State of the Consumer Survey, 2023.
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When purchasing beef to
eat at home, consumers
are most likely to make
purchases from a grocery
store or mass
merchandiser.

Most Common Locations Where Beef Is Purchased

Grocery Store (Such as Kroger, Safeway, etc.)

Mass Merchandiser (such as Target, Wal-Mart, etc.)

Club Store(such as Costco, Sam’s Club, etc.)

Natural Foods Store (such as Whole Foods, Sprouts, etc.)

oOrder online and pick up at local grocery store

oOrder online from your local grocery and have delivered

Source: Consumer Beef Tracker, 2023.
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